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How to set up

LINKEDIN

A step-by-step guide to setting up  
your Business LinkedIn page!
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Setting up your own Linkedin account is very easy - no-one knows you better 
than you!

1  Visit the Linkedin website. You’ll be prompted through a series of 
questions to set up your basic profile such as:

• Name
• Email  

TIP: although this can be changed, try to pick an email that is professional 
such as your business email.

• Password
• Country
• Postal Code
• Job Title
• Company
• Reason for joining
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2  You will be sent a confirmation email to activate your account. Once the 
account verification link is clicked, Linkedin will then step you through 
more pages to customise your account further such as:

• Adding people to connect with
• Uploading a photo  

TIP: use a professionally taken business profile image. Your image will appear in 
a square format so it’s best to upload a decent size square image. Don’t upload a 
tiny image that will become pixelised when viewed on your profile page.

• Picking what popular channels to follow

Make sure to fill out as much information as you can. You gain more credibility 
having a fleshed out profile.
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3  Once your basic profile is set up, click around your profile to see if there’s 
anything else you can fill out such as experience, education, skills etc.

4  Add a background image to your profile.
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5  Change your unique Linkedin url by clicking on the gear icon under your 
profile image, and then clicking on the pencil icon next to your url on the 
next page. Change to something relevant to you.

6  Add as many connections as you can. Start endorsing skills of colleagues, 
and they will likely return the favour. The more people that endorse you, the 
more credibility you will earn.

7  Once your profile is complete, you can start posting articles and updates 
via your dashboard on the home page.
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8  From here you can also add your company profile to LinkedIn by clicking 
on “Companies” under the “Interests” tab and then clicking the “create” 
button. Add a cover image as well as your logo.

Top 10 Tips to Maximise Engagement on LinkedIn

Even though the cost of starting a business is going down (thanks to cloud 
computing, virtual meetings and other advancements), it’s still more expensive 
for women-run start-ups to get financing. 

Here’s the good news: You may not need it. 

I noticed a trend developing over the last year. The amount of money invested in 
a start-up isn’t nearly as pivotal as the scope and quality of a business owner’s 
network. And considering that women have proven themselves to be master 
communicators, organisers and goal-achievers, this means that they’re rapidly 
acquiring resources more important (and more accessible to them) than start-
up capital. 

LinkedIn has proven to be a notable network-building tool for professional women, 
and building engagement there translates to increased visibility and sales. 
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Not experiencing massive engagement there? You’re not alone. Many of the 
social media platform’s 467,000,000+ global users have been using LinkedIn 
to connect with other professionals—getting updates about employment 
anniversaries, new skills additions, job opportunities…and can’t help but notice 
that none of these features are building their businesses.

And yet, they’re reading case studies about how big brands like HubSpot, 
Mercedes-Benz, Microsoft, Nissan, Toshiba, Van Heusen, and Adobe have used 
this social media platform to increase engagement and profits . 

If you’re like the majority of LinkedIn users, you’re wondering How are those 
big brands doing it? How are they leveraging the power of LinkedIn to increase 
engagement…which, by default, increases all other good things for business?

I’ve analysed what all the most successful brands are doing, and have compiled 
my 10 Top Tips for Maximising LinkedIn Engagement. 

And here they are:

1  Publish a Media Mix. I was surprised to learn that a large percentage of 
you had no idea that LinkedIn can be used as a publishing and sharing 
platform. This can prove highly effective for increasing engagement, 
particularly when a variety of media forms are employed. Write articles, 
share links, publish visuals, stream video, share news about your business 
and about the industry in general…or anything that you know will rouse 
your audience. Mix it up. Keep it interesting.

2  Drive Traffic to your Blog. LinkedIn tells us that posts containing links get 
twice the engagement of dead-end posts. For this reason, I recommend 
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sharing part of your blog post (including the first tip or bullet point), and 
then providing a link to take readers back to your website for the rest of 
the article. Have a contest or give-away to promote? Or a new product to 
introduce? Post an irresistible introduction on LinkedIn, provide a link to 
your landing page or website, and watch your traffic (and therefore search 
engine rankings) increase.

3  Create a Hook. No matter what you’re writing or sharing—a novel or a 
one-sentence post—you need to hook your ideal reader and pull them in. 
Keep this in mind as you craft headlines and introductions. Tap into the 
emotions your ideal clients crave, the problems they’re experiencing or the 
joys they wish to feel.

4  Flex your Expertise. LinkedIn is a platform for professionals, so it’s only 
appropriate that you show what qualifies you to be one. Instead of simply 
sharing an interesting article, give your expert analysis of what’s contained 
there. Talk about why the author or subject is right or wrong, make 
recommendations for how readers can apply what’s contained there to 
their businesses, and/or tell them what their next steps should be.

5  Include Calls-to-Action. Every LinkedIn post should have a next step. 
None of your connections should ever be left to wonder about their next 
move.  Avoid being “salesy”; instead, point them to the beginning of a 
journey you have planned for them, to a place where they can claim a free 
gift, to a video published by an industry expert that may help them…or 
whatever you feel will work to continue along the path they entered when 
they first bit the hook.

https://fempire.com.au/


How to set up LinkedIn

PAGE 9

© fempire.com.au

6  Stream YouTube Videos. Did you know that videos uploaded from 
YouTube will stream directly in your connections’ feeds? According to 
LinkedIn, doing this will increase your posts’ share rates by 75%.

7  Use High-Quality Images. LinkedIn states that quality, relevant images 
can increase commenting by as much as 98%. Your profile image 
should always be a high-quality headshot, or a professional image of you 
conducting business. Poor-quality images, or images that are irrelevant to 
the services you claim to offer, will only work against your brand. This sets 
a tone of hypocrisy, and will damage your trustworthiness. 

8  Schedule Posts for Maximum Visibility. Most connections on LinkedIn are 
B2B; therefore, the best times to post are at the beginning and end of the 
workday on Tuesday, Wednesday and Thursday. Know your audience, and 
experiment with varying publication times, to determine who is watching 
and when. Use what you learn to make the most out of the time you spend 
on building your LinkedIn engagement. 

9  Always Engage Those who Comment. Comments are a direct indication 
of engagement, so when you get one, jump on it to maximise opportunity. 
Answer questions, affirm emotions, offer expert advice, talk about next 
steps…and do what you can to not only keep the conversation going on 
LinkedIn, but to take it offline when the time comes to get more serious.

10  Remember That They’re People, Too. There’s a tendency, when interacting 
on LinkedIn, to take the business aspect of the platform too far. Surely, 
this is the most professional social media app available, so selfies and 
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personal comments aren’t as appropriate as they would be for Instagram 
or Facebook. However, never forget that those with whom you’re engaging 
are real people, with real problems and real emotions. Work on recognising 
the expression of these problems and emotions and respond in the most 
empathetic, human way you know how.

I hope these tips for increasing engagement on LinkedIn help you to create a 
profile that enhances your brand’s awareness, visibility, engagement, sales…and 
of course, profit. 

Follow Fempire on:

Please visit Fempire’s website to: 

• Find a Fempire Coach
• Become a Fempire Coach

• Join our Fempire Academy online
• Learn about workshops we run for women

• Read our magazine
• Get in touch
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